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https://www.hurley.com/

We pride ourselves on disruptive
innovation which has set a global
benchmark for performance both in and
out of the water. It’s really important to
us that we have a deep understanding of
our customers, and what's important to
them. It’s pivotal to Hurley’s success so
we needed a platform that would tell us
how our customers were behaving in our
stores so we could meet their needs.

Tre Mosby, DTC Operations Analyst
at Hurley
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We did a kind of overview of the RetailNext
support model and realized that this was
the route that we really needed to go. It
allowed us to integrate our POS systems
with our traffic counts, which obviously
helped us to schedule staff strategically at
stores, and allowed us to maximize our
people to be a little bit more efficient.
Overall, it's been a truly amazing
experience and we really, really benefited
from everything that the RetailNext
platform offered us.

Tre Mosby, DTC Operations Analyst
at Hurley




Hurley D RetailNext 7T — 3 ;E &

RetailNext 75w b 7 # —LADIKREIZL D Hurleytt I JIEEN ORANBET—42 %
ERATERLDICAD. AEBEBIRTRAZHREIKHETET 213N HERNAEREHMICSVWTHTHEZ

BRI 3 TEEX LT

RIEEH T —

Hurleyl3 2 [E& CIERER
KEZHROEERIESR
BiIlL*xlL7 CNT
E— RS = HRE

TR TE.
[EHIR—J v —IF
BRERBFIC R X2 7D

HEZER (EEREZRARY)
ZEHE L. BICRIIAEZ
JIIEBETEF LI

o — — — — — — —

/

|

|

|

|

|

I POSERIEE#MT—X2D
I HET. HurleyDESH -
: WK < % — v —3H4E -
: fiois - BABE AT

| VTR LOREREE
| FRBLIICHEDELT
|

|

I

oo —BUEHTIE
BEREZRAEY RS
RATEFLK
EXREZTZERLE
[EETIIRIEFHNEX.
EBUVRBFDFELES
EESTEFE L. —A.
RIEFHDR - - ESHTIE
YFEEE ENICADET
AL, Kigk
X MHIRZ
KHRLELT

o — — — — — — —

HEEEBICEDE.
RetailNext 72w k7 # —
L&, Hurley®d
[ESF —LISH Ly
EEM LEDHONERE

RELFL

_— e — ===

REDHIBLT.....

AEEET -2 DHMET.
ESHTR—Jv—I
RIEFH T — X2 & DLEEEIC
HEOCREYID
7 FRBEILERDIERD
ZFrondLSICAEDEL
720 Hurleyl3 BB IC
BEL. REEFHN
D TH
aAYN—=2 3 VD
ZELTVBEIE
BMETETE L7

il

Hurley DR = E. #HREE -
REINTESFL1LEZE
HEICHE L. 2ETIRD
DHEHETZ7HD
OISR Sz
TEFLT



(E AN
TIONAL

Hurley#ti. FEEHATO Hurley#tlZ T 5 DR %

BEEDTEE ED L. SRS DF
JMBTEF LIz Fie. R=TT1TFvorR—>
gy /N—- ERELE L .

Sy —=——h5. BEDERPTAATL1D

BERC CICIERDED A,
EmE DL A, BEAD
EDAHRBBLD
BAS MR D & LT

AVN—T 3 UKy
IRFERBICRHEET .
[EER Ry T ECERED
POEDH
BETTFFE L



fask - BIIDRKIC
ED

aAYN—23 &% MEE

o R

. 98E ARy THFERONE
Hurleyttid. BEOEODTBICES S, BED
.24/7/ 3651 afxc EEICEAS LS. ERTLD. YIS
P BIRIMNIDOLT,
AnalyticsA D 7% £ AZY TEREINSDISOVT, HRE
FF L1
BEEY—EXDML

Hurleyttid. EEHADEFRTERHAZ Y 7L
BWMIENCDLSICEAD>TLWS I Z RS

Q IR T 5T BEY—EIR0OBELEERS
CehTEE L

BE-I—TT1Y
MECEEHEDOMRE
Hurleyttid. [E&L 1 77 M EmOEE.
FOMDIY—F v A A>T EDRED.
BUWIBDIVF—I XY b,

AVN— 3 R FHEGIRE (ATV). REE
IAHT=DFTEFE W o To[EFOEBISIZIC
EX3ERRAETD N TEFE LT




RetailNext pretty much gave us the traffic
and conversion numbers that we were
looking for to base strategic promosin a
regional area, it allowed us to dial those in a
little bit more. Fleetwide, we were looking
at around 22% prior to joining RetailNext,
after jumping onto the platform and
utilizing all of the benefits and features, we
were able to increase our conversion up to
27% fleetwide.

Tre Mosby, DTC Operations Analyst
at Hurley
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Optimizing Operations With
Advanced Retail Analytics
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