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RetailNext was able to understand our
needs effectively and provide solutions
that aligned with our objectives. In-store
analytics can indeed become intricate,
especially when dealing with numerous
data points, but RetailNext's platform
simplified the process while still offering
comprehensive insights. Their ability to
present complex analytics in an easy-to-
understand manner streamlined decision-
making processes for our business,
enabling us to extract actionable insights
more efficiently.

Marco Benasedo,
Chief Information Officer at Boggi
Milano
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RetailNext provides valuable insights far
beyond just basic traffic counting. Our first
meeting with their team was proof of this as
they revealed that traffic in a flagship store
had declined on a Sunday. The underlying
reason for the decline was the unfamiliarity of
sales associates with the store layout, leading
to a decrease in conversion. RetailNext
demonstrated a deep understanding of our
business’s operations and potential areas
for improvement. This type of analysis goes
beyond raw data and can lead to actionable
strategies to enhance conversion rates and
overall performance. We're convinced that we
have the right partner for our retail analytics
needs.

Marco Benasedo,
Chief Information Officer at Boggi Milano
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https://www.linkedin.com/company/retailnext/posts/?feedView=all
https://x.com/RetailNext
https://retailnext.net
https://www.youtube.com/@retailnextanalytics

