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We needed data to identify pockets of
opportunity where we were performing
well, and understand what we should do
about it, as well as where we were
underperforming and how we could
improve our performance. As we started
growing, it was clear that we needed one
source of truth. So the RetailNext
platform provided a level of credibility
off of which we could base other metrics.

Brent Paulsen, Managing Director and
Head of Retail, UNTUCKit.
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When looking for a solution that would help
us run our stores and protect our teams and
assets, it became clear that RetailNext was
the best choice on the market. We are able
to save ~40% versus using separate
systems for traffic counting and loss
prevention. During the pandemic, the

~—— system has also been incredibly helpful for
remote compliance monitoring.

Brent Paulsen, Managing Director and
Head of Retail, UNTUCK:it.
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The traffic data enables us to determine
whether we are maximizing the
opportunity in front of us. When the
customer shows up, are we performing at
our best? Are we converting? Are we
upselling? The data point is a very
important way to measure that
performance so we can maximize what
we are due to receive from any of our
store fronts in any given city.

Brent Paulsen, Managing Director and
Head of Retail, UNTUCK:it.
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My team would not be able to run

effective marketing campaigns if it wasn't
for RetailNext because we need to be able
to measure the efficiency of every
campaign. At the end of the day, you have to
make every dollar work especially hard for
you. There'’s a whole slew of KPIs via the
RetailNext platform that can help us
understand what’s working and what’s not
working.

Alberto Corral, VP of Marketing at
UNTUCKit.
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The movement of conversion
has probably been the biggest
return on investment. We've
moved our expectations for
what’s appropriate from about
the mid-teen percentile to
north of 20%. So now, when
stores are falling below that
number, and their peers are
performing above that
number, we have something to
look at and say something is
not right - what'’s driving that?

Brent Paulsen, Managing
Director and Head of Retail,
UNTUCKit.
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