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| started with New West KnifeWorks
about 10 years ago at a little kiosk in New
York City and since then, we've grown
from about 3 employees to about 50 with
five retail locations. We have been
through a rapid growth phase so as we
open up these new stores, we're looking
at how do we put some ROl on every
dollar spent at New West KnifeWorks.

Anthony Campolattaro, COO of New
West KnifeWorks
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You know we have this kind of mantra at
New West KnifeWorks, ‘if it doesn't get
measured, it doesn’t get improved’. And
RetailNext has been instrumental in our
growth because of the ability to measure
traffic and conversion. Our thinking is,

if you hire well, and you train well, then
all you need is to provide the data to

be measured.

Anthony Campolattaro, COO of New
West KnifeWorks
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We've been able to answer some big ‘aha’
qguestions with RetailNext. We always knew
we had a strong retail team but now we get
to establish benchmarks. RetailNext has
been able to measure a lot of cool things for
us. As New West KnifeWorks grows, so
does our partnership with RetailNext.

Anthony Campolattaro, COO of New
West KnifeWorks
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